Marketing (1/2) — Apps & Web Apps

1/ LU'écosysteme des magasins d’applications et
g marketing du téléchargement d’applications
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Store Officiels

Liste des Applications Store (2023 par Artyom Dogtiev
Web

L'écosysteme des Store
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Nbre d’apps par Store en 2024
& Commissions / fees

Nbre Apps : 3,3 millions 2,2 millions 550 000

R —

épartition P} !@, a
Google Play iOS App Store Amazon Appstore
Achat Store 15% si moins de 15% si moins de 7,
unique 1MS / an, 1MS / an, 20 % c
Sinon, 30% sinon, 30% o

Développeur 85a70% 85a 70% 80 % V2]

de |’App + 10% en crédit AWS .ﬂ
Abonne Store 15% 15% aprés 1 an E
ment .

Développeur 85% 85% (o)

de I'App (@)




App Store : la (presque) fin d’'un monopole

Fee calculator
Estimate how the different models may apply to your business on iOS in the EU.

Do you sell digital goods and services in your iOS app or game? Learn more >

No Yes Select an option

How much in annual sales do you expect your app or game to make per App Store with alternative p...

year through the App Store on iOS from digital goods and services sold in
the EU?

Reference your 2023 data in Sales and Trends to help estimate this number. Learn more » E .
stimated monthly fees
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$ 10,000,000
App Store commission

$ 83,333

Are you a member of the App Store Small Business Program?

No Yes App Store payment processing

$0

How many first annual installs do you expect your app or game to generate

per year in the EU?
Each app receives one million first annual installs per year at no cost. Reference your 2023

data in Sales and Trends to help estimate this number. Learn more » $ 407 609
I

10,000,000

Core Technology Fee




Le modele d’affaires des Apps
1. Gratuit/ Free '
2. Gratuit avec achats intégrés / Freemium
3. Payant/ Premium

4. Par abonnement

Avec ou sans publicité

O
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Téléchargements d’applications
vs. Revenus par Store

I App Store [ Google Play

109.7B

1N2.3B

83.6B -2.3% YoY

28.7B
2023 2024

A appfigures Intelligence appfigures.com



Téléchargements d’applications
vs. Revenus par Store

0 App Store [ Google Play

$127.3B

120B
5 $110B

$100B
+15.7% YoY $35.7B
$380B
$60B
$40B

$20B

2023 2024

A appfigures Intelligence appfigures.com



Top 20 Mobile Markets in 2022 Top 20 Mobile Markets in 2022
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Les applis les plus téléchargées dans le monde

data.ai
Top Apps Worldwide | Q12023

DOWNLOADS CONSUMER SPEND MONTHLY ACTIVE USERS
TikTok Al TikTok - Facebook -
Instagram vi ° YouTube - %/ WhatsApp Messenger -
Facebook - Disney+ Al (5]} instagram "
WhatsApp Messenger - Tinder vl ° Facebook Messenger -
CapCut - ' Google One - TikTok -
Snapchat - HBO Max - o Telegram -
Telegram - g% piccoma - R Amazon -
Facebook Messenger - Bumble App - @ Spotify Al
WhatsApp Business - Audible - ’ Twitter vi
Spotify - Linkedin Al Netflix -

° Note: Downloads and consumer spend based on combined iOS App Store and Google Play (iOS only for China).
Source: data.ai In““igence MAU based on iPhone and Android phone combined, excluding China.
Pre-installed cpps (such as YouTube on Android phone and Safari on iPhone) are excluded from MAU ranking.



Apple Store Revenue Share by category

Projected consumer spending for top categories

[ Games M Photo&Video [l Entertainment [ Social Networking [l Books [ Music [ Other

2019 T% 5% 3% 11%

2020 7% 5% 3% 12%

2021F 5% 3% 3% 13%

2025F 4% 4%

0% 25% 50% 75% 100%

https://go.sensortower.com/



Google play Revenue Share by category

Projected consumer spending for top categories

[ Games M Social [ Entertainment [ Comics [l Productivity [l Health and Fitness  [¥ Other

2019

’ L 1 A

2% 1% 2% <1%

2020 3% 3%

] ] Y

1% 2% 1%

2021F 4% 3% 3% 9%

2025F 5% 4% 4%

: : 2% 2% i
0% 25% 50% 75% 100%

https://go.sensortower.com/



Focus Apple

Global Spending in Apps and Games on Apple’s App Store

$200B
B Apps
B Games
$150B
$100B
$50B
$0

2020 2021F 2022F 2023F 2024F 2025F

Does not reflect spending on third-party Android stores in China and elsew.x~*=. Source: Sensor Tower Store Intelligence



Type de revenus
et détail par abonnement

Subscriptions

($45.6 billion) ‘

In-App Purchases

($82.42 billion) Kor-Gami Gt
[$3‘?2483b’;:{;?]] ($0.912 billion)
Photography
Lifestyle ($12.768 billion)
($3.648 billion)
Paid Apps Utilities
($42.98 billion) ($4.56 billion)
Sources: Data Al (2024), Business of Apps
Subscriptions, Business of Apps In-App o st o P

PU rChaseS. ($11.4 billion) ($12.768 billion)



Focus Apple et Abus de position dominante IWebl




App Store Optimization

Product Page Artwork

Calm: Sleep 4
& Meditation App Name & Subtitle

Breathe, Relax, Sounds, Health
GET M

Ratings &

Editor’s Choice Category & Category Rank

4.6 a4+ No.83
L 2. 8.8 & 4 Years Old Health & Fitness Cal

Events
NOW AVAILABLE

i0S

Screenshots R R R R Character Title: 30
R IR L S Character Subtitle: 30
Character Promotional Text: 170
Soundscape: Brown Noise Character Long Description: 4,000
Character Keyword Field: 100

@R lee. Clann 9. Mnaditatinn

.




Le référencement sur I'’App Store

What’s New
Sept 22, 2014

Explorers, this is our biggest update ever!
+ We've added 7-day weather forecasting with real-time condition

H H updates
¢ Desc rl ptl O n + We fixed a bug that caused the app to crash when recording new

«../more sssee T 9:41 AM 100% .

Explore

CATEGORIES

Books

hiking,trdd i1, park\ nature,

i KeyWO rdS yosemit Walking,bik ),path,forest,

tree,woC S dirt grep/ellowstone

Business
Catalogs
Education
Entertainment

* Categories

Food & Drink

Games

Health & Fitness
Kids

Lifestyle
Medical

w B @ Q M

Featured Top Charts Explore Searc Updates




A
Le référencement sur les stores ~

Language | *English {en) |
add language Star sign (*) indicates the default language.

Title (English) Hello Mono for Androi
28 characters (30 max)

ription [EHEI'Sh:' This is a Hello World type application developed using Mono For Android

71 characters (4000 max)

Recent Changes (English)
Leamn More]

0 characters (500 max)

Promo Text (English)

0 characters (B0 max)
Application Type | Applications * |

Category | Education




Le classement des applications

* Le nombre de téléchargements

 Le nombre d'étoiles / d’avis

* Le temps passeé a utiliser I'appli

 Le nombre d'ouvertures (le taux d’inactivité)

e Le taux de désinstallation

JourJ=J*8 + (J-1)*5 + (J-2)*5 + (J-3)*2



pJey-S3upjuel-a103s
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https://www.techinasia.com/viral-photo-china-shows-manipulate-app-store-rankings-hard/
https://www.techinasia.com/viral-photo-china-shows-manipulate-app-store-rankings-hard/

A

Le classement des applications

* Le nombre de personnes ayant noté I'application
ET la note globale

e Le taux d’installation ET le taux de désinstallation

* Le taux de croissance des télechargements sur 30
jours

* Les statistiques sur l'usage

Critere n°1 : Le nombre d’utilisateurs actifs



L'écosysteme des Store

s

- ,

App Store Google Play

Le marketing du téléchargement




Faire télécharger son application

Réseaux sociaux
Bouche a orellle

Vos outils de com, site
web, mobile,

Site de lancement
PLV, événement

Q>

Gagné
Earned Relation presse

Publicité display, web,
mobile

Achat de mots clefs
App Boost

Relation blogs



Propriétaire / Owned
Faire telécharger son appli

e Votre site web + Smart App Banner

<meta name="apple-itunes-app" content="app-id=myAppStorelD>

Apple Store

X A EE View
GET — On the App Store

* Page dédiée sur le site web

# Available on the

S App Store

* Vidéo de promotion



Propriétaire / Owned
Faire telécharger son appli

* Vos espaces publicitaires sur votre site web
* Vos mailings / newsletters

* Vos pages de réseaux sociaux (Twitter, FB,
Google, instagram mais aussi Linkedin)

* Vos signhatures de mail

* En interne, dans I'entreprise, en magasin sur la
vitrine,

 \Vos PLV sur salon et évenement



Payé / Paid
Faire telécharger son appli

* Publicité display, web, mobile

* Achat de mots clefs, mobile

* App Install — Facebook, Google, Twitter
« Campagne SMS

« Campagne media — flyer, affichage,
opération spéciale, presse ecrite, etc.



Payé / Paid
Faire telécharger son application

Apps Insta

Twitter Facebook

Comment

The Top 5 Best Android Persona
Fi e Apps

ﬁ Scott Boms

forward 10 spending Saturday at the
the family




Gagné / Earned
Faire telécharger son appli

e Relation presse, presse écrite

* Blogs spécialisés suivant la thématique de
votre appli et blog généraliste spécialisé en
Appli (iphon.fr, Frandroid etc.)

* Concours d’applications mobiles




Partagé / Shared
Faire telécharger son appli

* Changer I'image de couverture de votre page
Facebook — Twitter — Linkedin — Pinterest etc.

* |ntégrer des Twitter cards > App Cards sur
votre site

 Solliciter vos fans, twittos, contact pour
promouvoir votre application

* Organiser un jeu concours



Facebook/Twitter... App Cards

9:15 will T -

€ w5

wewes arizon 3G o Tl PM

[ Status [® Photo @, Check In

The Barista Bar @ @baristabar
Love coffee? Download the Barista Bar

App for our menu and specials.

m CheapOair Flights, Hotels & Cars g Heroes of Atlan Doorsteps Swips™ for Real Est...
It's okay to be cheap, we won't tell, Gear your HEROES. Summion fierce Trust your gut instincts while searching
Downdoad our FREE app and check out sparits. Batths in the Arena. Play Fres for your next place. Mow with rentals!
our bast deals! Now! 1

The Barista Bar App
* % % % 3 38K reviews
Free - Food

CheapQair Flights, Mobile RPG: Heroes of Doosteps Swipa™
Hotels, Cars Install Maow Atlan Install Now 2 ey Downdoad




éengager l'utilisateur

Notification push

Lock Screen

Android iOS

SAMSU

hollandsnieuwe.

10:44 Mon, Jan 9

Ryanair 10:40
Welcome to Amsterdam! Rate your trip.

1033

Monday 28 April Notifications
disapear after

& Ryanair unlocking the
Welcome to Amsterdam! device
Please rate your trip.

Messenger 2017-01-07
You have 1 new message request.

© = a

1

Notifications
remain until

@ WhatsApp
taking action

Please call me when you can.

¥ Facebook
You have a new friend request.

k Swipe screen to unlock




Le tracking

~ Tracking via Tracking via
| Switch identifier
Cookie UDID (meir~
| MAC'ADRESS
IDFA (Apple)
AdID (Google)




Google and Apple Ads

Ads

ADVERTISING 1D

Your advertising 1D
4c30c866-30d6-4418-a6dc-01702737bI58

Reset advertising ID

Generate a new random ID

Opt out of interest-based ads
Instruct apps not to use your advertising 1D
to build profiles or show you interest-based
ads

Learn more

ADS BY GOOGLE

Ads Settings
Control the types of interest-based ads that Google
may show you across its network of partner apps

ee000 Bouygues 4G 12:46

Privacy Advertising

Limit Ad Tracking

Reset Advertising Identifier...

About Advertising & Privacy...

100% @@= 4




Meétrique et suivi des Apps

Téléechargements

Customer Acquisition Cost (CAC)

Taux de lancement

% d’utilisateurs actifs

% d’utilisateurs qui génerent des revenus
Délai jusqu’a la génération de revenus
Revenu moyen par utilisateur

Taux d’évaluation

Viralité

Churn

Customer Lifetime Value (CLV)



Tracking in app — Suivi de performance

—

—

£ = THEMATH
@ FLURRY @ 1)

D THE APP STORES

Aop Annie

apprigures




FINIR pour |la semaine prochaine

Création | Création d’'une
d’un OU  App / Progressive
chatbot Web App

Pour... Un projet personnel, professionnel ou alors pour
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